y \ N}révember E
H B A "‘ Builder Times |

il
DDDDDDDDDDDDDDDDDDDDDDD L | g
OF JACKSON COUNTY INC. NI fwY I ' T 7 TTHY I

Thursday, December 8th, 201
Annual HBAJC Holiday Party and

4 Daughters Irish Pub
126 West Main St. Medford; OR 9750

Cost: $15 per person

RSVP today, as space Is limited

Your Name: Guest Name:

Installation of 2012 Board Of Directors

1

Cocktailsss Hor s d ®p.maupne s

|l ncl ude's ~Hor adrinkacietsu v
Please feel free to invite your friends and famil

Additional Guest Names:

Address: Phone #: ( ) Email:

Total Payment: $ Check No.: (Made Payable to HBAJC
Credit Card No.: Exp. Date: Holiday
CID No.: (Last 3 digits on back of card; or Amer. Exp. 4 digits on front of card) %‘-
Cardhol derés Signature Print Name:
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INTRODUCING:

THE 2012 NEWLY ELECTED HOME BUILDERS ASSOCIATION

OF JACKSON COUNTY SILATE OF OFFICERS

Lori 4\Iagel

. Iif'ﬁ

~/

Magel Homes, Inc.
PO Box #5647
Central Point, OR 97502
Phone (541) 830-8999
Fax: (541) 830-8008

PRESIDENT

Frank Mania Tammy Morgan

Ticor Title Company
1555 E. McAndrews Rd.
Medford, OR 97504
Phone (541) 779-2811
Fax: (541) 772-6079

v

i
VICE PRESIDENT TREASURER

Jason Vos Deven Howard
[
( }

. Jason Vos Homes, LLC
: 4287 Colver Rd.
’. v Phoenix, OR 97535

Phone: (541) 512-0994

> -
‘ : Fax: (541) 512-0994
-
v

SECRETARY
Bill Lowe

Knife River Materials
PO Box #1145
Medford, OR 97501
Phone: (541) 732-2752
Fax: (541) 282-0531

IMMEDIATE PAST

ASSOCIATE VICE
PRESIDENT

PRESIDENT

2

Umpqua Bank
1211 E. McAndrews Rd.
Medford, OR 97504
Phone:(541) 245-7134
Fax:(541) 772-3874

Jeld-Wen Windows & Doors
4894 N. Runway Dr.
Central Point, OR 97502
Phone (541) 326-8785
Fax: (541) 665-1004

Leave Your Mark!
4631 S. Pacific Hwy
Phoenix, OR 97535

Phone:(541) 535-3445
Fax:(543) 535-3538

CONGRATULATIONS AND, ON BEHALF OF THE STAFF AND MEMRERS OF OUR
ASSOCIATION A MOST SINCERE THANK YOU, FOR AGREEING TO VOLUNTEER YOUR
TIME AND TALENTS FOR THE GOOD OF OUR ORGANIZATION

WELCOME!
i Carlos Reichenshammer, GEO
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Thank You to our New & Renewing Membg

New

Michael Grahamd MSG Construction
Diane Williamsd Pacwest Plumbing, Inc.

Renewals

Scott Frieserd Advanced Air & Metal
Ray Figueirad Alpha Heating & A/C, Inc.
Gary Whittle 8 American Building Company, Inc.
Robert Hodginsd Ashland Lumber Company, Inc.
Brad Youngsd Brad Youngs Construction, Inc.
Gregore Brattd Bratt Drywall & Remodel
Sean Downey The Downey Company
Gina Savagé® Ferguson Enterprises, Inc.
Kristen Kieffer 8 Ferguson Enterprises, Inc.
Gregg Grisson® Grissom Inc.
Roland Buckd Hale Signs
Patrick Hanratty 8 Hanratty Construction
Dennis Hoffbuhrd Hoffbuhr & Associates
Jason Vo$ Jason Vos Homes, LLC
Janet Hodge® LLAD, Inc.

Louis Mahard Mahar Brothers Construction Co., LLC
Rick Malatored Malatore & Company, LLC
Phyllis Fariesd Precision Structural Engineering
Dave Judd Pressure Point, Inc.

David Stuartd Rogue Pacific Lumber Company
Jerry Sheard Jerry Shean Attorney At Law

THREE MEMBERSHIPS IN ONE! Joining the Home Builders Association of Jackson County (HBAJC) includ
membership in the Oregon Home Builders Association (OHBA) and the National Association of Home Builde
(NAHB). All three associations provide services and benefits across the nation.

**\/isit www.hbajc.com For Member Benefits**

)

=4

£S

= KNIEE RIVER 3939 Hamrick Rd.

{MATERIALS Geatral Point O 97502
AN VDX SFSOURCE S COMPANY

Mailing Address:

P.0. Bax 1145

Bill Lowe Medford OR 87501

Senior Sales Representative
Medford Operations

Bes: (341) 779-2303

Fax: (541) 7744111
0OR COB4# 56603 Cell: (541) 210-0313
CA CSLB# 567735 bil lowe@ kniferiver com
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SHOWCASE %

HoMEs, LLC

The Shady Cove Showcase Home
Is now completed
Enerqgy Star and Earth Advantage Platinum Certified

In March, 2011 Our Board Of Directors enthusiastically endorsed the project
as the concept was presented by RHT Energy Solutions who had a contract
with Avista Utilities to educate consumers about energy options.

The home was designed and built by our HBA members in partnership with
RHT Energy Solutions, with the intent of generating work for our members
while building a Showcase Home as an educational tool for students,

consumers and the trades.

The Showcase Home is now available For Sale
For complete details please visit http://www.oregonshowcasehomes.com

A
i L

Advanced Framing Technigues (creates more opportunity for insulation)
Blown-in Fiberglass Insulation (more effective at filling all cavities completely)

3Kw Solar System (home owner gets paid to feed power into the grid for 15 years and the system
will continue to offset power bills)

Condensing Gas Furnace with Ducting Inside Conditioned Space
Gas Tankless Water Heater (highly efficient, continuous hot water)

Environmentally Friendly Landscaping (humidity sensor to prevent overwatering, native drought
resistant plants)

Water Sense Faucets, Toilets, and Showerheads

LED and CFL Lighting (low energy use, long life)

Heat Recovery Ventilation System (controls indoor air quality)

Direct Vent Gas Fireplace (prevents possible carbon monoxide)

PEX Manifold Plumbing System (hot water direct service to each faucet)
Low VOC Carpets and Paints (healthy indoor air)

Hardwood Floors with Recycled Core

Energy Star Appliances

Earth Advantage Platinum Certified

Permeable Surfaces (exterior walkways, driveways & RV parking for natural drainage --reduces use
of City's storm drain system)

Waste Management (all building materials including wood, metal, plastic and drywall were recycled)
Low E-Windows (U value of 0.28)

= = = =4 =4 -8_9_9_9_9_-2°_--° = =4 = = =4 =
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Thank You To All Participants Of The Showcas
Home In Shady Cove!

RHT Energy Solutions
Buzz Thielemann
541-770-5884

American Building Company, Inc.
Gary T. Whittle
541-944-3464

Carlos Reichenshammer
541-7732872

American Industrial Door
Josh Hill
541-664-5555

AshlandMedford Plumbing
Jon Janakes
541-734-3236

Avista Utilities
Steve Vincent
541-8584773

Cornerstone Granite, LLC
Becky Blagdon
541-7731051

Davis Finish Products
Bud and Sheryl Davis
541-826-0589

Edgewater Inn
Tammi Meerten
541-8783171

Empire Pacific Windows
Mike Moore
541-210-0663

Energy Trust of Oregon New Homes Program

Earth Advantage Institute
John Spillmarb41-324-9610

Ferguson Bath, Kitchen, lighting Gallery

Kristen Kieffer
541-6183910

Future Tech Inc.
Ocavio Carrillo & Matt Lee
541-826-7538

Gale Contractor Services
Jacob Gambill
541-776-2848

Grover Electric & Plumbing Supply
Pam
5417737577

Hanson, John R., P.C.
John Hanson
541-776-3405

Hughes Lumber
Dennis Rawls
541-826-4969

Jason Vos Homes, LLC
Jason Vos
541-512-0994

JM Construction, Inc.
Jason Myers
541-8787810

Kennedy Fuel Company, Inc.
Barry Bloomberg
541-779-1515

Kirkpatrick Consulting
Joan Kirkpatrick
541-474-3229

Leave Your Mark
Pete Cislo
541-821-3295

Lipperts Carpet One
Scott Lippert
541-210-8306

Lithia Motors
Robert Sacks
541-770-7195

Marble Creations, LLC
Gary Spoonts
541-830-8500

Marble Designs
Shawn Coates & Geanine Poulson
541-664-1256

Moen Incorporated
Russ A. Brown
541-979-1750

Moulding Specialties
Mike Burton
541-826-8880

No Frills Flooring
Dick Kyker
541-608-6200

Oregon Landscape and Design
Michael Miller
541-7734190

Oregon Tile & Marble
Becky Blagdon
541-773-1051

Pacific Power
Monte Mendenhall
http://www.pacificorp.net

Paramount Construction, Inc.
Sean Glynn
541-890-4374

Philips
Robert Dixon
http://www.usa.lighting.philips.com

Platinum Roofing LLC
Justin Poplin
541-326:5015

RHT Energy Solutions
Angalee O'Connor & Sherry Dowiot
541-770-5884

Robert Vos Drafting & Design
Bob Vos
541-5356190

Roofline Supply & Delivery
Kipper McNeal
541-830-3040

Shaw Floors
Mike Burton
541-826-8880

SherwirWilliams
Rob Calkins
541-944-4242

Steve Himmelman Construction, Inc.
Steve Himmelman
541-664-8749

Superior Windows & Doors
Roy Cooper
541-773-9999

True South Solar
Eric Hansen or Jacob Wood
541-842-0020

West Coast Appliance® Frigidaire

Carl & Darlene Humphries & Matt Dumg

541-826-7644

West Point Construction
Ramiro Castaneda
541-770-2757

November 2011

Page5

e

Home Builders Association of Jackson do.

n


http://www.pacificorp.net
http://www.usa.lighting.philips.com

'WEB BASED
TRAINING ..

CONSTRUCTION CONTRACTORS

‘\ HOME
@) BUILDERS

UNIVERSITY

‘Register Now!

Take your required CCB education online!

HomeBuildersUniversity.com

S TFYOU'RENOTE
SLEAD-SAFE CERTIFIEDS

DISTURBINGESE

EJUST S|
S SQUARE [FEET¢=
§.COULD COST YOU

BIG TIMES

Since the ruling became effective April 22nd, 2010 we will be providing egoing classes
Call our office today to pre-register. We are here to help!

Phone 5417732872A 417731189
Or Email questions to Jenni@hbajc.com
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WHEN DO YOU NEED TO TAKE
CONTINUING EDUCATION?

RESIDENTIAL CONTRACTORS RENEWING THEIR CCB LICENSE ON OR AFTER OCTOBER 1,
2011 WILL BE REQUIRED TO HAVE COMPLETED THE EDUCATION AS DESCRIBED BELOW:

*HOW MUCH CONTINUING EDUCATION DO I NEED TO HAVE?

RESIDENTIAL CONTRACTORS MUST COMPLETE 16 HOURS OF CONTINUING EDUCATION DURING THE
TWO YEAR LICENSE PERIOD. 8 HOURS MUST BE IN MANDATORY SUBJECT AREAS (CORE) AND
8 HOURS ARE DISCRETIONARY (ELECTIVES).

“*SOME CONTRACTORS ARE EXEMPT FROM ALL OR SOME O REQUIRED CE (L.E. RESIDENTIAL DEVELOPERS ARE EXEMIP'T FROM
ALL, RESIDENTIAL LIMITED COXNTRACTORS ARE EXEMPT FROM ALL & HOURS OF ELECTIVE CREDITS, AND PLUMEBERS &
ELECTRICIANS ARE EXEMPT FROM TAKING THE BUILDING EXTERIOR SHELL TRAINING (BEST) AND RUILDING CODES)**

*WHO TAKES CONTINUING EDUCATION?
CONTINUING EDUCATION CAN BE TAKEN BY THE OWNERS, OFFICERS, MEMBERS, EMPLOYEES OR ANY
COMBINATION.

*WHAT ARE MANDATORY SUBJECT AREAS OR “CORE” CREDITS?
CORE CONTINUING EDUCATION CONSISTS OF:

3 HOURS IN BUILDING EXTERIOR SHELL TRAINING (BEST)
 NEW! NOW AVAILABLE ON DVD! - $59.00 FOR HBA MEMBERS AND $79.00 F'OR NON-MEMBERS. DVD’S ARE AVAILABLE I'OR
PICKUP OR BY MAIL FROM THE HBA OFFICE.

{ AVAILABIE ONLINE AT WWW.HOMERUILDERSUNIVERSITY.COM OR

1 LOCAL CLASS- PLEASE CHECK OUR CALENDAR AT WWW.HBAJC.COM FOR UPCOMING CLASSES WHEN AVAILABLE
2 HOURS IN BUILDING CODES

! CHECK OUR CALENDAR AT WWW.HBAJC.COM I'OR FUTURE CLASSES WHEN AVAILABLE OR

{ TAKE THE COURSE OXLINE AT WWW.HOMEBVILDERSUNIVERSITY.COM

3 HOURS IN CCB BUSINESS LAW AND PRACTICES
I AVAILABLE ONLY ONLINE AT WWW.OREGON.GOV/CCB/REGISTER_FOR_A_CCB_COURSE.SHTML

*WHAT ARE DISCRETIONARY OR “ELECTIVE” CREDITS?
8 HOUR RRP LEAD BASED PAINT CLASS

 CHECK OUR CALENDAR AT WWW.HEBAJC.COM FORI FUTURE CLASSES WHEN AVAILABLE OR
I TAKE COURSES ONLINE AT WWW.HOMERUILDERSUNIVERSITY.COM

ELECTIVES ARE AXNY CONSTRUCTION/BUSINESS RELATED COURSES THAT COXTRACTORS DETERMINE IS
IMPORTANT FOR THEIR BUSINESS.

*WHAT IF I HAVE A RESIDENTIAL & COMMERCIAL ENDORSEMENT?

CONTRACTORS HAVING BOTH ENDORSEMENTS MUST FULFILL THE REQUIREMENTS ESTABLISHED
FOR THE RESIDENTIAL CONTINUING EDUCATION REQUIREMENTS AND THE COMMERCIAL
REQUIREMENT. THE HOURS TAKEN FOR THE RESIDENTIAL OBLIGATION WILL APPLY TOWARDS THE
COMMERCIAL OBLIGATION.
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SPRING 2012

H Southern Oregon NTARCET AP,

M HOME SHOW

BOOTH SPACE REQUEST FORM

OTE:

Product or service must be associated with the homecluding construction, remodeling, decorating, landscaping or be a product which is used within
categories.

Products or services not directly relatedwill be examined on an individual basis as to whether or not they will be accepted.

N
il
il
9 Preferencewill be given to those requesting booths for the SpAN the Fall Home Shows, as well as those requesting the larger number of booth sp|
(i.e.,4 spaces, 3, 2 and 1).

il

il

If you request the same booth(s) as you had at a previous Homev@&heul do our best to accommodate yau

IT IS TO YOUR BENEFIT TO SELECT A 1ST, 2ND AND 3RD CHOICE. (The HBA reserves the right to assign spaces in the event the requested
are not available.)

PLEASE RESERVE THE FOLLOWING NUMBERED BOOTH(S):
1ST CHOICE: 2ND CHOICE: 3RD CHOICE:

those

pces

spaces

Business Name:

Name of Representative:

Mailing Address:

Street/P.O. Box City State Zip
Phone: ( ) Fax: ( ) Email:

Detailed Description of Product/Display (including brand names, manufacturer, etc.):

Product Noise Level (if any): Check Box If Forklift Service Is Needed:

HBA Member: Yes No Members of the Home Builders Association of Jackson County may take a discount of 109
from the total booth price (not from the deposit).

Total Payment: $ ($100 Deposit Per Booth)

Check Number: (Check or Money Order made payable to HBAJC

Credit Card: MasterCard Visa American Express Discover
Card No.: Exp. Date: /

CID No.: (last 3 digits on back of card or for American Express the 4 digits on the front)

Cardhol derds Signature Print Name:

Cardhol der:6s Addr ess

City, State, Zip:

RETURN TO: Home Builders Association of Jackson County, In@ 1006 E. Jackson S& Medford, OR 97504
541-7732872 Fax 54%:773118% Email: hbajc@hbajc.com
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Spring 2012 Home Show March 30, 31 & April 1
Should Your Company be Featured in the Green Street?

Application for Green Street Exhibitor at HBA Home Show

Our vision for the HBA Home Show Green Street is to present a variety of exhibitors representing many aspects
of Green Building and Education.

Exhibitors should fall into one of the following categories under the guiding principles of:
3 Energy & Health £ Land £ Materials & Water

Exhibitor Categories (check all that apply):

[ ] Site Planning
[] Waste Management
[ ] Building Envelope and Systems
[ ] Heating and Cooling Systems
[ ] Infiltration/Air Sealing/Ventilation
[ ] Lighting/ Appliances/Water Heating
[] Indoor Air Quality
[ ] Resource Efficient Building Materials
[] Water Efficiency
[ ] Landscaping
[ ] Solar and other alternative energy systems
[] Architect/Designers/Builder/Consultant w/Certifications

(i.e. Earth Advantage, LEED, CSBA or Other )
[] Education

Please answer all of the following Information:
1) What is the product(s) or service you intend to showcase on Green Street?
2) Why is your product or service considered “Green”? Please explain how it is: energy efficient, healthy,
ecological and/or sustainable. (Please be brief, one or two paragraphs maximum)
3) For reprint in the Home Show guide -- In 50 words or less, please describe your company and it’s green
product or service

1.)

2)

3.)

Since booth space is limited on Green Street, the HBA reserves the right to limit the number of exhibitors in any
one of the categories above. Exhibitors will be evaluated on a first-come, first-serve basis and will be notified of
their location on Green Street or main exhibit floor. The majority of each booth on Green Street must showcase
green product(s) or service(s).

Company

Contact Name Phone

Email

Return to HBA with Home Show Booth Space Request Form.
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INTERNATIONAL BUILDERS SHOW

The NAHB International Builders’ Show (IBS) is the largest annual light construction show in the world.
Visitors from all over the world converge at IBS to meet with the top building industry manufacturers and
suppliers, exchange information with other professionals involved in residential construction, and stay up to date
on the newest trends and best practices within the industry. You'll get a year’s worth of value in just 96 hours.

IBS is sponsored by the National Association of Home Builders (NAHB), the largest building association in the
United States, serving over 160,000 members.

Why should you attend IBS?

* Hands-on access to the newest products and materials from the most respected and stable suppliers
* The opportunity to learn best practices and emerging trends

* Networking and talking with home building industry experts from all over the world

Don’t miss out — Register today!

THE NEWEST HOME BUILDING PRODUCTS

Aiex

New products are the #1 reason people come to the

OoF JACKSON COUNTY

show, and IBS delivers: over 90% of visitors in 2011

said they found new products to use. I [ o [: t . .
IBS gives you hands on-access to leading manufac- - n u n r.l E S
turers of:
e Green building products I :l I] B I I d I g S p | I +
e Doors and windows i L“ In up IEPS
e Flooring
e Bathroom and kitchen products [
+ Fooing 400,000+ Net Square Feet
e Home technology

And more! For a complete list of product categories I:I '|: E h IJ . S
Xnipit space

For more information:
BuilderShow.com/international
Jennifer Sloane

International Marketing Manager

National Association of Home Builders .
Phone: (+1) 202-266-8487

Fax: (+1) 202-266-8193

Email: international@buildersshow.com
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Are your customers singing your
praises?
e Do you understand your customer
from their perspective rather than
from your own?
Are your communication skills &
follow-through enhancing or
hurting your reputation?
Todua%’s discerning customer expects a
price!

LISTENING ARTS
project communication services...
reliability, mutual understanding & trust

541-840-8421
www.listeningarts.net

Serving Custom Builders, Design
Professionals and their Clients since
2007

JICATION THAT

S A DIFFERENCE
B...IN YOUR BUSINESS

quality experience, not just abetter ~ Susan Kramer—Popg

Be the one
customers

recommend
most!

November 2011

Introducing iLevel® TJ®-Insulated
Headers, Rim Boards and Corners

TJ®-Insulated products from iLevel®

are integrated, pre-assembled framing
components that increase insulating values,
reduce thermal bridging, and optimize
materials and labor. Plus, they fit right into
your existing structural frame layouts,

and use typical design and installation
procedures you are already familiar with.

TJ®-Insulated products can be manufactured
to meet your region'’s specific requirements.
In addition, iLevel® engineers can help you
design wall assembilies and installation.

Helps to meet the 2011 Federal Energy
Star Homes & 2009 International Energy
Conservation Code Standards as well the
current Oregon Energy Code

One-Piece assembly help to reduce labor
and material costs

Provides more consistent R-Values vs.
conventional assemblies

Reliable performance

Sized to fit conventional 2x6 framing

Insulated Headers
manufactured by
Parr Lumber

Pagell




losure Prevention
gistance Plan

The Home Builders Association of Jackson County, Rogue

SBuilding

Federal Credit Union, and NewsWatch 12 are actively working
0? 5 to help with the current housing situation.

Our goal is to provide support to families and individuals who
are near or in the process of experiencing the loss of their
home through foreclosure or bankruptcy.

2011 Series

Series workshops begin at 6:30pm and run to 8:30pm
Medford - 1370 Center Drive

July 12, 19, 26
September 13, 20, 27
November 1, 8, 15

Session #1 - Budgeting in Financial Crisis
Presented by Rogue Federal Credit Union

Session #2 - Steps to Preventing Foreclosure
Presented by Rogue Federal Credit Union

Session #3 - Consumer Rights During Foreclosure

Presented by John Hanson, Attorney at Law

Itisterrible to Lose a home,
but tragic to Lose a family.

FREE Personal & Family Counseling Available

To make an appointment with a family counselor, call the Home Builders office at 541.773.2872.

NEWSWATCH

Please call to pre-register.
All classes are FREE!

www.roguefcu.org
800.856.7328 - 541.858.7328

541.474.7700 (Grants Pass)
541.885.7328 (Klamath Falls)
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SOUTHERN OREGON

MULTIPLE LISTING SERVICE

EXISTING HOME SALES - August 1, 2011 through October 31, 2011

DAYS ON MKT PRICING
Aug1-0ct31 | Augt-Octdt [ Augi-Odm [ oci20i0vsoaizon
# Sold Average | Average | Median § | Median § | Median S year
2010 2010 2011 2006 2010 2011 ) % Change Median §

Ashland [ 14 114 | $408,500 $289,000 0.3% | $306,100  $276,000
Talent 7 8 | 76 69 | $265000 $169,000 3189,950 -28.3% 124% | NA $160,000
Phoenix 8 8 | 60 201 | $251,000 $131,000 $167450  -33.3% 27.8% | NA N/A

Jacksonville 13 1| 184 183 | 8415000 $295000 $240,000 -422%  -186% | $290000  $279,450
Northwest Medford 10 12 | 4 33 N/A  $100450 $122850 N/A 23% | $80,000 N/A

West Medford 43 34 | 73 69 |$199950 91,500 $99.450  -50.3% 87% | s80000  $92,500
Southwest Medford 28 24 | 51 82 | $259900 $139,758 $143,000  -45.0% 23% | $144708  $150,500
East Medford 139 127 | 105 104 | $279,000 $192000 $157,000 -437%  -182% | $192000  $145,000
Central Point 60 60 | 105 98 | $249500 $149029 $135000  -459% -9.4% | $158000  $134,000
White City 17 25 | 89 90 |$218000 $90880 $115000  -47.2% 26.5% | $107,500  $98,500
Eagle Point 29 25 | 9 96 | $268000 $173750 $150,000  -40.7% -85% | $218000  $140,500
Shady Cove / Trail 7 6 | 162 87 | $222000 $164000 $151,000  -32.0% 79% | NA N/A

Gold Hill & Rogue River 13 14 | 126 144 | $290000 $122500 $125557  -56.7% 25% | $116250  $123,114
COUNTY TOTALS 445 435 | 99 101 | $270,000 $165,000 $156,000  -422% -55% | $183750  $149,000

NEW HOME SALES - August 1, 2011 through October 31, 2011

ACTIVITY DAYS ON MKT PRICING
- Oct 31 Aug 1 - Oct 31 Aug 1 - Oct 31 Oct 2010 vs Oct 2011
Sold Average | Average | Median § | Median § year year
2010 2010 2011 2006 2010 % Chango Change Median § Median §

Ashland 2 | s524212  $377,500 N/A
Talent 1 2 N/A NIA | A N/A N.'A NIA N/A NIA N/A
Phoenix 0 0 N/A N/A | N/A N/A N/A N/A N/A N/A N/A
Jacksonville 2 1 N/A NA | NA N/A N/A N/A N/A N/A N/A
Northwest Medford 3 0 201 N/A | N/A N/A N/A N/A N/A N/A N/A
West Medford 3 8 62 106 | $265000 NA  §172250  -350% N/A N/A N/A
Southwest Medford 2 3 N/A 75 | $240,950 N/A N/A N/A N/A N/A N/A
East Medford 4 7 47 116 | $423863 $251500 $289,000 -31.8% 14.9% N/A $268,500
Central Point 1 2 N/A N/A | $387495 N/A N/A N/A N/A N/A N/A
White City 5 6 109 268 |$235.000 $153,800 $149,950 -36.2% -2.5% N/A N/A
Eagle Point 4 1 61 N/A I $366,000 $232,450 N/A N/A N/A N/A N/A
Shady Cove / Trail 0 0 N/A N/A l N/A N/A N/A N/A N/A N/A N/A
Gold Hill & Rogue River 0 0 N/A N/A I N/A N/A N/A N/A N/A N/A N/A
COUNTY TOTALS 29 32 116 153 | $366,000 $216000 $202,250  -44.7% -6.4% | $188,950  $245,000
ALL HOMES ON MARKETY (includes rural) The statistics in the top two charts represent urban area
% Change homes and exclude rural properties. N/A means "No or
Insufficient Activity" in the reporting period.
L Northwest Medford was split from West Medford in January
42 8 N 2009, therefore has limited sales history.
Jacksonville 20 82 -8.9%
Northwest Medford 34 29 -14.7% Median price means the midpoint, with half of the sales being
West Medford 109 80  -26.6% above and half below the listed number; it is not the same as
Southwest Medford 120 64 -46.7% average.
East Medford 426 293 -31.2%
Central Point 223 149 -33.2% Median prices reflect overall market trends and are not a
White ity 75 a7 .37.3% measure of pricing for individual properties. Small sampling
Eagle Point 197 118 -13.0% sizes can lead to wide variances in year to year comparisons.
2:‘1'::5[":"“;:'::“[\,0, A IS A Statistics are based on reporting by REALTORS® to the
e i T B Southem Oregon Multiple Listing Service.
COUNTY TOTALS 1971 1490 -24.4% ©2o1 1 Southern Oregon MLS
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News from the Oregon Home Builders Association

News from the State

.|()N CHANDLER

This month, | wanted to share some excellent
thoughts from State Representative Dennis
Richardson (R-Central Point) on the state’'s economy
and one obvious and overdue way to fix it:

If you aren't hungry or worried about your next meal
as you read this, be grateful. One of every five
Oregonians is now receiving food stamps.

If you aren't checking Craigslist for a job or sending
out résumés, be thankful. Almost 10 percent of
Oregon's workforce is in the unemployment line.

Somber statistics, but the deepest devastation lies
in Oregon's rural counties. And it's about to get
worse, much worse. U.S. Agriculture Secretary Tom
Vilsack predicted during his recent visit to Oregon
that the federal program that provided as much as
$253 million a year in payments to rural Oregon
counties, the Secure Rural Schools Act, will not
survive the Congressional supercommittee's work to
cut $1.5 trillion from the federal budget deficit.

If you live in an urban area and you still have a job
and a home, maybe you don't care that this will
likely bankrupt at least two Oregon counties.
Maybe you don't have time to worry about rural
unemployment rates that have hovered near 20
percent for almost two decades.

But if you do care, then before you leave for work or
go out for lunch, take a close-up look at poverty in
our state; take a moment to google Coos County or
Curry County, or for that matter just view the
sweeping satellite image of our state - nearly
half of which is blanketed with deep green
forests Oregon's richest natural resource.

And yet these are Oregon's poorest areas, where
methamphetamine destroys already broken lives,
where hopelessness evicts the young and ambitious,
where urban idealism has outspent and outlawed
rural initiative. Where generations of hard-working
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Imagine if you lived in the midst of the natural
resources necessary to save yourself and your
family, and were ordered to abandon your tools,
your dreams, and your community.

Rural Oregonians acted in good faith and
believed in their elected leaders when they
helped negotiate President Clinton's 1994
Northwest Forest Plan, but since then
teams of environmental lawyers have
blocked the timber sales, closed the mills, and
thwarted alternative recreation plans,
leaving rural Oregon underemployed and
dependent on government hand-outs.

How could the urban elected officials who set the
agenda for our federal forests turn away from our
most plentiful renewable resource? How could
they ignore our comparative advantage over other
states? Who is responsible for Oregon's rural
poverty, high unemployment rate and
declining income? How did this happen?

During the 1980s and '90s timber revenues from
federal forests in rural Oregon counties
plummeted. Wellfunded eco-elites shut down
Oregon's timber harvests by obtaining federal
court rulings over the endangered species listing
of the spotted owl. More than 100 mills closed.
Thousands of family-wage jobs were eliminated,
drying up incomes and businesses in small mill
towns across our state. Annual timber harvests
now hover at around 10 percent of levels
associated with a more thriving Oregon.
Rather than correcting the misuse of the
Endangered Species Act, Congress approved the
Secure Rural Schools Act. Instead of continuing to
fund county services from timber harvest
revenues, rural counties were paid hundreds of
millions of dollars in federal welfare payments.

The counties were ordered to develop alternative
economic plans. Having achieved their goals of
making Oregon's rich forests of renewable timber
legally off-limits and unavailable to be managed or
harvested, Portland's urban eco-elites promptly

timber families once labored and thrived, : :
depression now is a way of life. turned their backs and abandoned the counties to
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